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Toém tat:

Nghién citu nay sé phan tich cac yéu té quan trong tac déng dén su hai long va trung thanh ciia
cw dan dia phwong véi Binh Phuée, dong thoi chi ra mét sé van dé ma dia phwong dang can cdi
thién dé cé thé giit chan va thu hit thém cuw déan tiém ndng dén véi Binh Phide. Nghién ciru khdo
sdt 424 cw dan dia phirong va phan tich trén phan mém SmartPLS. Két qua cho thdy sy gan két
va sw hai long ¢6 tac dong dén long trung thanh, trong dé sw hai long cé tac dong ding ké dén
long trung thanh. Poi véi sw hai long thi chi c6 phdt trién bén viing va sw gin két ¢é tic dong
trong dé sw gdn két c6 tac dong dang ké. Dya trén két qua phan tich, nghién ciru ciing dé xudt
cac ham y quan tri glup ndng cao sw hai long va gan két ciia cw dan dia phirong véi Binh Phu"o’c
gidm hién twong xudt cu rong nhw trong thoi gian qua nham cung g lao déng cho sw phat trién
cua dia phuong.

Tiur khéa: Cu dan dia phuong, long trung thanh, tinh Binh Phudc, su hai long.

Ma JEL: M10, M31, M38

Analyzing the factors that influence the local residents’ satisfaction and loyalty to Binh
Phuoc province

Abstract:

This study analyzes the important determinants that affect local residents’satisfaction and loyalty
to Binh Phuoc province, as well as identifies issues that Binh Phuoc is coping with to retain
and attract more potential residents to Binh Phuoc. The research surveyed 424 residents and
analyzed them on SmartPLS. The results showed that place attachment and satisfaction have
an impact on loyalty, in which satisfaction has a significant effect on loyalty. For satisfaction,
only sustainable development and place attachment have an impact, in which attachment has
a significant impact. Moreover, the study provides management implications for enhancing the
satisfaction and attachment of local residents to Binh Phuoc, reducing the phenomenon of net
emigration as in recent times to provide labor for the locality s development.

Keywords: Local resident, loyalty, Binh Phuoc, satisfaction.

JEL Codes: M10, M31, M38
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1. Gioi thiéu

Trong bdi canh mot thi truong canh tranh khéc liét, viée duy tri va phat trién mot cong déng cu dan, su hai
long (SHL) va 1ong trung thanh (LTT) 1 yéu t6 quan trong dé giit viing va nang cao thwong hiéu ctia mot dia
phuong. Vi vay, phén tich cac yéu té anh hudng dén sy hai long va 1ong trung thanh ciia cu dén dia phuong
v6i Binh Phudc 1a mot nhiém vu can thiét dé xac dinh nhitng van d& can duogc giai quyét dé cai thién hinh
anh va thuong hiéu cua dia phuong nay. Thu hat ngudn nhan lyc (NNL) chit luong cao hay thu hut cac cu
dan wu ta gitp cho dia phuong ting thém ngudn luc theo nhiéu khia canh khac nhau. Thir nhat giup gia ting
su phon thinh cho dia phuong thong qua viée chi tiéu ting, dong thué gitip gia ting ngan sach, hoic dau tu
kinh doanh gitip gia tang kha ning san xuat va tiém lyc kinh té cho dia phuong. Thir hai né gitp ting luc
lugng lao dong va ting ning luc san xuat ctia dia phuong 1én, qua d6 gitip thu hut thém cac nha dau tu va
cac ngudn luc dén voi dia phuong. Thi ba viée cac cu dan wu ta dén voi dia phuong ciing sé tiép tuc tao sirc
hut cho dia phuong, bién dia phuong tré thanh dia diém 1y twdng cho cac cu dan wu ti khac.

Bai viét nay sé& phan tich cac yéu td quan trong tac dong dén sy hai long va long trung thanh cta cu dan
dia phuong véi Binh Phudc, tir d6 dua ra cac goi y cai thién loi thé canh tranh cua Binh Phudc, giup dia
phuong nay tré thanh mot diém dén hap dan, gitp cac cu dan hién tai gan bo va tiép tuc dong gop cho dia
phuong. Bai bao ciing chi ra mét s6 van dé ma dia phuong can cai thién dé c6 thé giit chan va thu hat thém
cu dan tiém ning dén véi Binh Phudc.

Nghién ctru dugce xem 1a mot bang ching thuc tién cho thay téc déng clia cac yéu t6 dén 1ong trung thanh
v6i dia phuong, mit khac nghién ciru xem xét va do luong cac yéu to dudi dang 1a khai niém da hudng, dong
thoi xem xét va dua vao khai niém hai 1ong v6i dia phuong nhu 1 bién trung gian gitra tac dong ctia cac yéu
t6 dén long trung thanh véi dia phuong. Ngoal ra, nghién ctru chi ra nhitng dic thu cta cac yéu té nhu nang
luc tranh tranh, phat trién bén viing va su gan két voi dia phuong co nhung tac dong cu thé nhu thé nao dén
1ong trung thanh cua cu dan dia phuong, dong thoi chi ra nhitng diém ma Binh Phudc c6 thé can nhéc cai
thién dé giup gia ting long trung thanh ciia cu dan voi dia phuong.

2. Co s& ly thuyét

2.1. Long trung thanh voi dia phuwong

Long trung thanh dudi goc do 1y thuyét gdm trung thanh thai do (tic 1a thé hién qua thai do) va trung
thanh hanh vi (ttc 1a thé hién qua hanh vi cu thé thé hién long trung thanh) (Leck & Saunders, 1992). Long
trung thanh ciing c6 thé duoc xem cam két cia mot ca nhan véi mot to chirc/ca nhan va s& bao vé loi ich
ctia d6i twgng ma ho trung thanh. Cam két nay sé 1a nghia vu phai thuc hién d6i v6i ca nhan, nhém hay t6
chirc nhét dinh. Royce (1995) xac dinh 1ong trung thanh 1a sy ty nguyén, tinh thyc té va dong gop hét minh
cho t6 chic.

Dbi vai 1ong trung thanh dia phuong, s6 lugng tai liéu nghién ciru ¢ khia canh nay con chua nhiéu chi yéu
la nghién ctru ¢ khia canh du lich va khach vang lai dén voi mot dia diém (Liu, Hultman, Eisingerich, & Wei,
2020; Reitsamer & Brunner-Sperdin, 2021)little is known about the credibility of place brands and their
relationship with consumers’ loyalty. The present study builds on brand signalling and attachment theory to
investigate whether credible place brands affect consumers’ attachment formation, their subsequent word
of mouth (WOM dic biét & Viét Nam cac nghién ctru vé 1ong trung thanh cua cu dan vé6i dia phuong con
rat han ché (Ching han nghién ciru cia Nguyen, Ngo, & Tran, 2018). Kim (1995) khi nghién ctru hinh anh-
thwong hiéu quc gia anh hudng dén stic canh tranh cua san pham, chi nhic dén long trung thanh cta khach
hang véi thwong hiéu “qudc gia” qua viée mua san pham c6 xuat xir tir qudc gia nhét dinh. Cho dén nay, s6
lwong nghién ciru vé 1ong trung thanh cta cu dan ddi voi dia phuong chi giéi han qua cac nghién ciru cia
Florek (2011), Pappu & Quester (2010), Gilboa & Herstein (2012), Jaafar (2011), Binh Nghiém Phu (2016).

2.2, Ndng lwe canh tranh

O cip do qudc gia, Dién dan Kinh té Thé gisi (World Economic Forum, 2013) dinh nghia nang luc canh
tranh 13 tong hoa cua thé ché, chinh sich va cac yéu tb tac dong dén sy thinh vuong cia quoc gia. O cip
d6 dia phuong, Newall (1992) l4p ludn ring dé xdy dung ning luc canh tranh, dia phuong can tap trung
vao phat trién con ngudi, dong thoi chu trong dén phat trién va ning cao chét lugng cude sdng. Webster &
Muller (2000) nhdn manh cac dong luc phat trién kinh té trong d6 x4c dinh 4 nhém chinh 13 co cau kinh té,
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ngudn lyc 1anh thd, ngudn nhan lyc va moi truong thé ché. Nguyen & cong sy (2018) do luong kha ning
canh tranh ctia dia phuong qua 4 thanh phén la cosd ha tﬁng, nguén luc, chat lwong cude séng, va nang luc
quan ly cta dia phuong

Cheshire & Gordon (1998) goi y rang sy canh tranh vé lanh tho ¢ thé dugce coi 1a lién quan dén nd luc
cua céc co quan dai dién cho cac khu vyc cu thé nham nang cao loi thé vé vi tri cia ho brfmg céach quan ly va
phat trién mot s6 thudc tinh gop phan tao nén gia tri cia dia phuong.

2.3. Phat trién bén viing

Theo Uy ban Thé gi6i vé M6i truong va Phat trién (World Commission for Environment and Development,
1987), phat trién bén viing 13 sy phat trién khong lam ton hai dén kha ning phat trién cta cac thé hé tuong
lai. Hoi nghi Lién hop qudc vé Moi truong va Phit trién (United Nation Conference on Environment and
Development, 1992) x4c dinh ring phat trién bén vimng phai dugc xem xét trén ba binh dién: xa hoi, kinh té
va moi truong. Hoi nghi Lién hop qubc vé Phat trién bén viing (United Nations Conference on Sustainable
Development, 2000) bd sung thé ché nhu 1a khia canh th tu trong viéc nhén manh vai trd quan trong cua do
luong thé ché trong viéc dam bao su phat trién bén virg. Nhu vay trong NC nay do luong su phat trién bén
viing qua 4 thanh phan gém dic trung kinh té, ddc trung xa hoi, dic trung moi truong va dic trung thé ché.

2.4. S gan két

Mbi quan hé giita con nguoi va dia diém dd dugc quan tim va nghién ctru trong khoa hoc xa hoi va
dugc giai thich béng nhiéu khai niém nhu cam xtc va tinh cam véi diém dén (Campelo, Aitken, Thyne, &
Gnoth, 2014; Liu & cong sy, 2020), nhan dang véi diém dén va su phu thudc diém dén (Kyle, Graefe, &
Manning, 2005), sy hai long vé dia diém (Yuksel, Yuksel, & Bilim, 2010) va sy gén bo v6i diém dén (Ram,
Bjork, & Weidenfeld, 2016). nghién ciru nay duya trén dé xuat cta nghién ciru trude (Plunkett, Fulthorp, &
Paris, 2019; Tsaur, Wang, Liu, & Huang, 2019) va do ludng su gin két qua 3 thanh phan 14 tinh cam véi dia
phuong, nhan dang ca nhan, va phu thudc vao dia phuong.

2.5. Cdc gid thuyét va mé hinh nghién citu

Duéi goc d6 diém dén 1a dia phuong, ning luc canh tranh cta dia phuong thé hién qua cac khia canh nhu
co s ha ting, chit luong cudc séng, ning luc quan 1y cua dja phuong (Nguyén Lan Huong, 2018). Thong
qua cac khia canh nay cac cu dan dia phuong sé twong tic va c¢6 nhitng cam nhan vé cac khia canh dé, ngoai
ra cling c6 sy so sanh véi cac dia phuong khac va co nhitng déanh gia nhat dinh. Néu ho thay hai long voi
nhitng trai nghiém cé duoc voi dia phuong thi co thé s& co nhiing tac dong dén viéc lua chon cu ngu va lap
nghiép.

Mechinda & cong su (2010) trong nghién ciru diém dén da chimg minh cac yéu t6 nang lyc canh tranh c6
anh huong dén 1ong trung thanh diém dén. Trong nghién ctru vé 10ng trung thanh dbi voi dia phuong, Binh
Nghiém Phu (2016) qua nghién ciru vé sy hai long ctia cur dan nudc ngoai tai Viét Nam ciing cho thay viéc
cai thién cac thudc tinh cu thé ciia mot dat nude nhu giao thong, moi truong co thé tao anh hudng tich cyc
1én sy trung thanh véi dat nudc do, hay Jenes (2012) da chimg minh rang hinh anh quc gia v6i thanh phan
chu dao 1a nang lyc canh tranh tac dong thudn chiéu dén long trung thanh quéc gia.

V6i cac 1ap luan trén co thé dua ra cac gia thuyét vé sy tic dong cta ning luc canh tranh cta dia phuong
dén sy hai long va 10ng trung thanh cta cu dan véi dia phuong nhu sau:

HI: Nang lyc canh tranh cua dia phuong co tac dong tich cuc dén su hai long cua cw dan doi véi dia
phuong.

H2: Nang lee canh tranh cia dia phirong c6 tac déng tich cuwc dén long trung thanh ciia cu dan doi véi
dia phuong.

Bodet (2008) cho rang c6 su hai 1ong khong c6 nghia 14 c6 thé giit chan khach hang ctia minh mai mai, vi
nhu cau trong tuong lai ciia nguoi tiéu dung c6 thé thay ddi qua thoi gian. Trong méi trudng toan cau hoa,
cac dia phuong luén phai ddi mat véi su canh tranh khdc liét; bén canh do, su phat trién cua hé théng thong
tin va sy phat trién cua doi séng vin hoa x3 hoi 1am cho nhén thie vé sy khac biét, tinh vu viét trong moi
khia canh giira cac dia phuong ngay cang 16n. Kotler (2007) d két luan nhing dia phuong thanh cong nhat
1a nhitng noi c6 thé hinh thanh va duy tri dugc gia tri bén vimng. Trudc nhitng hau qua cua bién doi khi hau
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va van nan 6 nhiém mai truong dbi véi su phat trién kinh té va sirc khoe cong dong, con ngudi ngay cang
nhan ra tim quan trong cta tinh bén viing trong phat trién, nén di quan tim nhiéu hon, hanh dong nhiéu hon
vi trong lai ctia minh va tuong lai cta thé hé sau. Khi dé cap dén cac khia canh can quan tdm dé cai thién
chat lwong sdng, Kotler (2007), Zenker & cong su (2009) déu thé hién sy quan tim dén tinh bén ving trong
phat trién, dic biét vé khia canh moi trudng. Trong chi s6 danh gia hai 1ong ctia cur ddn ma Zenker & cong
su (2009) dua ra, tinh bén viing trong méi truong sdng va trong quy hoach ciing dugc nhan manh. Cac gia
thuyét duoc phat biéu nhu sau:

H3: Tinh bén viing trong phdt trién c6 tic dong tich cue dén sw hai long ciia cw dan doi véi dia phirong.

H4: Tinh bén vitng trong phdt trién cé tac dong tich cwc dén long trung thanh cia cw dan doi véi dia
phuong.

Aboul-Ela (2015) cho rang long trung thanh va sy gin két c6 mbi lién hé va bo tro cho nhau. Su & cong
su (2011) khi NC vé& diém dén, cho rang: 10ng trung thanh tinh cam 14 sy van hanh cta su gan két, tir d6 gop
phan hinh thanh nén long trung thanh, ¥ mudn va hanh vi. Florek (2011) ciing cho thdy gin két cao c6 thé
dan t&i long trung thanh cao, néu nhu tinh kién dinh ctia hanh vi cao. Turok (2004) nhan thiy rang gin két
dia phuong sé& khuyén khich cu dan ung hg, céng hién nhitng nd luc lam cho dia phuong t6t hon. Gia thuyét
duoc dé xuét:

HS5: Sw gan két doi véi dia phirong c6 tac dong tich cue dén sw hai long ciia cw dan doi véi dia phirong.

HG6: S gdn két doi véi dia phiwong cé tic dong tich cue dén long trung thanh ciia cw dan doi véi dia
phuong.

Hinh 1: M hinh nghién ctru dé xuit
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mg nhu cu cua ddi twong muc tiéu, trong d6, thic ddy long trung thanh dbi véi dia phuong 1a dic biét
quan trong. Tuong lai phat trién cta dia phuong phu thudc con nguoi, dac biét 1a nhiing nguoi séng tai dia
phuong.

NC vé cac yéu t6 tao nén 1ong trung thanh dbi véi san pham, thwong hiéu, Lee (2003), Yoon & Uysal
(2005) cho rang d6 1a sy hai long cua khach hang. Oliver (2010) di cu thé hoa rang “hai long” 14 co s& cua
1ong trung thanh tinh cam, tir &6 hinh thanh nén long trung thanh ¥ mudn va 1ong trung thanh hanh vi.
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Taylor & Baker (1994) di chimg minh rang hai long c6 tac dong dang ké dén y dinh mua lai. Khi khach
hang nhan thuc dugc chét lwong dich vu cao va hai long véi no, thi y dinh mua ¢ mire cao. NC céc khai niém
lién quan dén long trung thanh thuong hiéu, 10ng trung thanh khach hang, 1ong trung thanh véi nha cung cp,
1ong trung hanh diém dén, cho ching ta thy dia phuong c6 thé dwoc xem nhu mot san pham, mot thuong
hiéu (Rainisto, 2003). Khi dia phuong tao cho khach hang sy hai long & muc d6 cao, thi long trung thanh thé
hién qua y dinh tiép tuc mudn séng, mudn st dung san pham dia phuong, bao vé dia phuong va giéi thiéu
dia phuong cho ngudi than 1a tat yéu. Gia thuyét dugc dé xuét:

H7: S hai long ciia cu dan c6 tac dong tich cwe dén long trung thanh cia cu dan doi véi dia phwong.

3. Phuong phap nghién ciru

Nghién ctru sir dung phuong phap két hop ca nghién ctru dinh tinh va dinh lugng. Nghién ctru dinh tinh
thyc hién thao luan nhom va phong van siu véi cac dbi tugng 1a cac chuyén gia va nhitng 1anh dao, quan 1y
céc s6 ban nganh ¢ dia phuong dé c6 nhan xét chung vé dinh huéng va cac hinh anh ma lanh dao dia phuong
mong mudn xay dung va thu hat ddi voi nhom cu dan cy thé. Bé thyc hién nhom nghién ctru t6 chire bubi
hoi thao dé trao ddi vé viéc dong gop xay dung hinh anh diém dén Iy tuong cho dia phuong, sau do sé& tién
hanh trao d6i mot s6 van dé lién quan dén diém dén 1y tuong va viéc thu hut cu dan. Budi hoi thao da thu
hat hon 30 chuyén gia va lanh dao cac dja phuong ban nganh. Budi hoi thao ciing dd dugc truyén théng va
dua tin trén cac phuong tin bao chi (Hién Luong & Thanh, 2022). Ngoai ra, sau budi hoi thio ciing c¢6 phan
ghi nhén cac nhan xét dong gop clia cac chuyén gia va lanh dao dia phuong dé hoan thién bang cau hoi khao
sat 3 duoc nhom nghién ctru téng hop tir nhitng nghién ctru trude. Qua két qua nghién ciru dinh tinh, mot
sO cac quan sat bi loai khoi nghién ctru 1y do cha yéu 1a khong phu hop véi bdi canh va tinh hinh & Binh
Phud6c. Thanh phan ngudn luc bi loai vi qua nghién ciru dinh tinh thanh phan nay kho cho cac cu déan 1a dbi
tuong khao sat dé tra 101 va danh gia. Do d6 thang do duoc hiéu chinh lai sau khi loai bo mét s bién quan
sat khong phu hop.

Nghién ctru dinh lvong nhém tién hanh khao sat cac cu dan & dia phuong. Khung chon mau trong d6 cac
ddi tugng chu yéu 6 cac dac diém sau:

- La cu dan sinh sdng & Binh Phudc duoc trén 2 nam

- Lam viéc/kinh doanh chinh & Binh Phudc

- Tir 18 tudi tré 1én

Nguyén tic chon mau theo quy tic kinh nghiém mét bién nén c6 it nht 5 quan sat (Hair, Black, Babin,
& Anderson, 2014). Do d6 v&i s6 lugng 52 bién quan sat 14 thang do cho cac khai niém nghién ciru chinh,
kich thudc mau can thiét cho nghién ciru nay 1a 52 x 5 = 260. Ngoai ra cin cir theo kha ning tai chinh dwoc
duyét cho dé tai, kich thuéc mau can tdi thiéu dat duge 350, do d6 nhom chon phuong phap chon mau theo
dinh mirc va dit ra muc tiéu dat dugc tbi thiéu 350 phiéu khao sat. Thuc té khao sat cho théy sO luong phiéu
thu v& nhiéu hon so v6i ké hoach dé ra 1a 424 phiéu.

Céc phiéu khao sat sau khi dugc hiéu chinh va thiét ké lai, nhém nghién ctru da giri cho S& Khoa hoc
Cong nghé & Binh Phudc hd trg giri cic phiéu dén cac co quan ban nganh lién quan va cu dan dia phuong
theo khung chon mau di dugc néu & trén dé khao sét.

4. Két qua va thao luin

Két qua khao sat cho thdy s6 lugng miu thu vé 16n dat 424 phiéu trong d6 c6 403 phiéu hop 1& va duogc
dwa vao phan tich. Két qua thong ké mau dugc trinh bay trong Bang 1.

Sau khi d4 loai cac bién (CSHT5, CLCS1, CLCS2, CLCS3, CLCS8, CLCS10, NLQL1,NLQL5, DTXHI,
DTXH2, DTXH4, DTMT3, ND4, HL4, TT1) do c4c bién nay c6 hé s6 tai nhan t6 thip, hodc lam ting chi sb
VIF ciia cac khai niém nghién ctru trong mo hinh, hodc c6 thé lam giam tinh phan biét giita cac khai niém.
Sau d6 nhom tién hanh phan tich lai két qua cho thiy cac thang do déu dat duoc tinh tin ciy va gia tri theo
d6 cac gia tri tai nhan t6 cua timg quan sat, va chi bao tin cay Cronbach’s Alpha, va d9 tin cdy tong hop déu
cho thay thang do dat tinh nhat quan ndi bo, tinh tin ciy va gia tri. Ngoai ra két qua phan tich cua trung binh
phuong sai trich cua cac thang do cling déu 16m 0,5 dat tiéu chi cho viéc x4ac dinh tinh hoi tu cia thang do
(Gerbing & Anderson, 1988; Hair & cong su, 2018). Két qua phan tich cho thdy cac hé so tai déu dat trén
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0,7. Ngoai ra khi xem xét cach tiép can truyén thong 1a tiéu chuan Fornell & Larker (Bagozzi, Yi, & Phillips,
1991; Fornell & Larcker, 1981; Hair & cong su, 2014) két qua phén tich & Bang 2, Bang 3 cho thay thang
do cua céac bién dat duoc gia tri phan biét theo ti€u chi cua Fornell & Larker.

Bing 1: Thong ké miu khio sit vé cu din

Gi6i tinh F % Thu nhip (déng) F %

1. Nam 154 38,21% 1. Duéi 5 triu 65 16,13%
2. Nit 202 50,12% 2. 5-10 triéu 223 55,33%
Khoéng khai bdo 47 11,66% 3. 10-18 triéu 39 9,68%
Tubi 4. 18-32 triu 11 2,73%
1.18-23 63 15,63% 5.32-52 triéu 6 1,49%
2.24-40 217 53,85% 6. 52-80 triéu 0 0,00%
3.41-60 73 18,11% 7. trén 80 triéu 1 0,25%
4. Trén 60 2 0,50% Khong khai bao 58 14,39%
5. Khong khai bao 48 11,91%

Trinh d¢ F % Gia dinh F %

1. Trung cap 49 12,16% 1. Bgc than 127 3L,51%
2. Cao dang 27 6,70% 2. Co gia dinh chua c6 con 48 11,91%
3. Pai hoc 197 48,88% 3. C6 gia dinh con dudi 13t 103 25,56%
4. Trén Pai hoc 20 4,96% 4. C¢ gia dinh con tudi 13-19t 57 14,14%
5. Khac 65 16,13% 5. Co gia dinh, con 16n tu 18p 27 6,70%
Khong khai bdo 45 11,17% Khong khai bao 41 10,17%
Thoi gian F % Cong viéc F %

1. {t hon 5 nam 14 3,47% 1. Can bg lanh dao, quan ly 50 12,41%
2.5-10 ndm 41 10,17% 2. nguoi lao dong lanh nghé 155 38,46%
3.11-15 nam 61 15,14% 3. d6i ngii chuyén gia 2 0,50%
4.15-20 nam 95 23,57% 4. can bd khoa hoc 27 6,70%
5. trén 20 ndm 153 37,97% 5. khac 120 29,78%
Khoéng khai bdo 39 9,68% Khong khai bao 49 12,16%
Tong 403 100% Tong 403 100%

Bang 3: Gia tri hoi tu ctia thang do

H¢ s6 Cronbach's Alpha H¢ sé rho_A Tin ciy tong hop Phuong sai trich

CLCSong 0,829 0,831 0,887 0,663
CSHtang 0,848 0,850 0,898 0,688
DTKte 0,876 0,877 0,910 0,669
DTMTruong 0,759 0,760 0,892 0,806
DTTChe 0,850 0,850 0,909 0,769
DTXHoi 0,768 0,768 0,896 0,811
Ganket 0,892 0,894 0,914 0,571
Hailong 0,884 0,885 0,928 0,812
NLCanhtranh 0,922 0,923 0,934 0,562
NLQLy 0,844 0,845 0,906 0,763
Nhandien 0,666 0,674 0,856 0,749
PTBenvung 0,930 0,931 0,940 0,567
Phuthuoc 0,812 0,813 0,889 0,727
Tinhcam 0,814 0,814 0,889 0,728
Trungthanh 0,807 0,820 0,885 0,720

Phan tich hé s VIF cta cac bién ngoai sinh déu & murc chép nhén duogc, tuy nhién ddi véi bién phat trién
bén virng la tap hop cia cac bién con 1a dic trung kinh té, dac trung xa hoi, dac trung thé ché va dic trung
moi truong, do d6 co hé sb VIF cao (4,878 va 5,332). Cac bién con lai déu nho hon 5 do d6 khong co tac
dong dang ké ctia hién tugng da cong tuyén xay ra trong mau phan tich (Hair & cong su, 2019). Ngoai ra do
mdt sd khai niém nghién ctru dugc do luong nhu 1a khai niém bac cao trong do c6 cac khai niém gﬁn nhau
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ding dé do luong cho khai niém béc cao dan
dén cac chi s6 VIF c6 thé sé cao hon binh
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nhung tac dong gian tiép qua bién sy hai long thi lai c6 y nghia, diéu nay cho thiy tac dong ctia phat trién

bén viing 1a tac dong trung gian hoan toan.

Hinh 2: Két qua phan tich cic moi quan h¢ trong mé hinh nghién ciru
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Bing 4: Cic hé so6 quan hé giira cac khai niém trong mé hinh

Gia tri mau Gé?;}rl!ggﬂg Dc(i)nllzflh T-Théngké  Mirc Y nghia
Ganket -> Hailong 0,519 0,514 0,069 7,481 0,000
Ganket -> Nhandien 0,809 0,810 0,024 34,381 0,000
Ganket -> Phuthuoc 0,910 0,911 0,013 71,640 0,000
Ganket -> Tinhcam 0,902 0,902 0,014 64,838 0,000
Ganket -> Trungthanh 0,224 0,216 0,077 2,905 0,004
Hailong -> Trungthanh 0,559 0,557 0,062 8,971 0,000
NLCanhtranh -> CLCSong 0,897 0,898 0,011 82,026 0,000
NLCanhtranh -> CSHtang 0,899 0,900 0,013 67,490 0,000
NLCanhtranh -> Hailong -0,084 -0,084 0,064 1,318 0,188
NLCanhtranh -> NLQLy 0,895 0,895 0,013 69,144 0,000
NLCanhtranh -> Trungthanh -0,060 -0,057 0,059 1,015 0,311
PTBenvung -> DTKte 0,938 0,938 0,006 156,890 0,000
PTBenvung -> DTMTruong 0,812 0,813 0,017 48,238 0,000
PTBenvung -> DTTChe 0,861 0,861 0,014 61,687 0,000
PTBenvung -> DTXHoi 0,820 0,822 0,018 45,079 0,000
PTBenvung -> Hailong 0,400 0,406 0,085 4,689 0,000
PTBenvung -> Trungthanh 0,066 0,071 0,078 0,838 0,402
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Bing 5: Tac dong gian tiép ciia cic bién trong mé hinh

Gié tri mu Gé?;}rllrt;gsg DC‘}’ullZ‘I’lh T-Théngké  Mic ¥ nghia
Ganket -> Trungthanh 0,29 0,287 0,053 5,493 0,000
NLCanhtranh -> Trungthanh 20,047 20,047 0,037 1,287 0,199
PTBenvung -> Trungthanh 0,224 0,226 0,053 4,194 0,000

Két qua cho thay mic di ngudi dan co long trung thanh va gin bé véi dia phuong, tuy nhién hién tai chi
c6 sy gan két 1a yéu t6 chinh niu giit cac cu dan. Nang luc canh tranh ¢ dia phuong chua thuc sy 13 yéu td
quan trong niu giit ngudi dan, & mot sé khia canh chua mang lai sy hai 1ong ctia ngudi dan trén cac khia
canh nhu nang lyc quan 1y, chat lugng cudc séng, va co sé ha tang. Trong khi vé mit 1y thuyét day phai la
nhing yéu t6 then chdt dé thu hut va niu chan cac cu dén vu ta ching han trong nghién ciru cia Nguyen &
cong su (2018) cho thiy ca ning luc canh tranh va phat trién bén virng déu co tac dong long trung thanh
ctia dia phuong. Tuy nhién két qua nghién ciru ciing dugc ung ho boi nghién ctru cta Cardinale, Nguyen, &
Melewar (2016) 1a sy gin két v6i dia phuong co tac dong dén long trung thanh.

Khi so sanh thém v&i mot sb cac chi sb quan trong gitta cac tinh so voi Binh Phudc nhu PCI, PAPI, PAR-
Idex, DTI thi déu phan nao cho thay du lanh dao dia phwong manh dan va quyét liét trong chuyén déi va tmg
dung cdng nghé, tuy nhién trong viéc thuc thi va trién khai cac ké hoach va chu truong cua dia phuong van
chua thyc sy mang lai hi€u qua cho céc dbi tuong chinh can huoéng dén 1a nguoi dan, va lao dong chuyén
mon.

Nghién ctru nay ciing cho thiy Binh Phudc can nhanh chong cai thién ning lyc canh tranh & dia phuong
dé ¢6 thé niu gili cu dan hoac thu hit cu dan sau khi di hoc tap s€ quay tro lai 1ap nghiép, dac biét hon la can
thu hat thém cac cu dan wu ti va lao dong chuyén mén co tay nghé dén lap nghiép ¢ Binh Phudc.

5. Két luan va ham y

Thu hit cu dan dé phat trién ngudn nhan lyc 1a mot trong nhitng yéu t6 quan trong trong su phat trién
ctia mot dia phuong. Viée c6 da ngudn nhan luc tai ning c6 thé giup ddy manh su phat trién kinh t& va ting
truong xa hoi cua dja phuong. Két qua nghién ctru cho thay mic du ngudi dan c6 1ong trung thanh va gan
b6 véi dia phuong, tuy nhién hién tai su g:fln két 1a yéu td chinh niu gilr cac cu dan. Nang lyc canh tranh &
dia phuong chua thyc sy 1a yéu t6 quan trong niu giit nguoi dan, & mot sb khia canh chua mang lai su hai
1ong cta nguoi dan trong khi vé mit 1y thuyét day phai la nhimng yéu t6 quan trong. Binh Phudc can luu y
cac chu truong va quyét sach quan trong dé ddy manh nang cao ning luc quan 1y (ching han ddy manh cac
chuong trinh vé bd nhiém can bd hodc chuong trinh dao tao dé nang cao trinh d6 va nang luc quan ly, dac
biét 1a cac don vi lam viéc truc tiép v6i cu dan va nguoi lao dong), nang cao chét luong cudc séng (thong
qua cac chuong trinh chinh sach an sinh xa hoi), phat trién co s¢ ha ting (cac ha ting vé giao théng, phuc vu
lam viéc va ha tang gitup nang cao doi song tinh than cia cu dan). D4i voi phat trién bén vimg Binh Phude
nén tiép tuc duy tri va ddy manh céc hoat dong phat trién bén vimg 1a cac dic trung phat trién kinh t& va thé
ché giup gia ting tinh canh tranh va tiém ning ctia Binh Phudc trong mét cu dan dia phuong.

Nghién ctru hién tai cho thay ngoai viéc dfmg nang luc canh tranh hodc phat trién bén viing thi sy gan bo
v6i dia phuong hay viéc xay dung duoc mbi quan hé tét, dinh vi tot trong long cu dan ciing c6 thé gitip cho
cu dan trung thanh véi dia phucmg Pé thu hat cu dén, dia phu’ong can cung cip moi truong lam viée va
song tdt cho nguoi dan, bao gom cac tién ich nhu cac truong hoc tt, bénh vién chét luong, co sd vat chét
tién tién va cac hoat dong giai tri. Ngoai ra, dia phuong con cin hd trg cho cac doanh nghiép méi thanh lap
va tao ra cac co hoi viée 1am cho ngudi dan. Chinh sy hd trg ndy s& giup ting trudng kinh té va tao ra cac
co hoi viée lam cho ngudi dan, gitp ho cam théy hai long voi cudc séng tai dia phuong va tao thuan loi cho
viéc thu hiit cu dan trong tuong lai.

Nhirng nghién ciru trong twong lai c6 thé tiép tuc tim hiéu sau hon timg khia canh ctia nang luc canh tranh,
cac yéu tb phat trién bén vimg ctia Binh Phudc, hodc nghién ciru tiép tuc vé 1ong trung thanh dia phuong co
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mang lai hanh phuc cho cu dan hoac khuyén khich cu dan chia sé tich cyc va giéi thi¢u cu dan khac dén sinh
song va lam viéc khong, hodc ciing co thé tiép tuc nghién ctru ¢ khia canh cac dac diém dugc danh gia la thu

hut sy trung thanh ctia cu dan c6 thu hat duoc 1ong trung thanh cta khach du lich dén v6i Binh Phude khong.

Loi thira nhén:

Bai bao thudc dé tai “Chién lugc Marketing dia phuong nhim xay dung va phat trién thwong hiéu tinh Binh Phuéc tré thanh diém
dén hap dan”, S& Khoa hoc cong nghé Tinh Binh Phude.
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